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TCTDA Partner Marketing Program Overview
Dear Tourism Partners,

The Transylvania County Tourism Development Authority (TCTDA) is pleased to announce the 
launch of our 2023 Partner Marketing Opportunities. As a Transylvania County tourism-related 
business, we invite you to review a suite of advertising opportunities designed to provide value 
and maximize exposure to your organization. Over the years, the TCTDA has developed e�ective 
advertising campaigns that have built a strong Explore Brevard brand and contributed to the 
growth of the tourism industry in our county. These programs leverage our vast reach to visitors 
and our special advertising partnerships and are provided at a�ordable rates to enable the 
highest possible return on your investment.

On the following pages, you will discover opportunities for advertisements in print and digital 
formats, promotion via sweepstakes, inclusion in media visits, as well as reminders of a few free 
and easy ways to help us help you. Accompanying this is an order form so you may indicate the 
programs in which you’d like to participate. We’re available, of course, to answer any questions 
to help you make those decisions. Please reach out to Virginia Watkins at (828) 884-8900 or 
virginia@explorebrevard.com.

While destination marketing through our Explore Brevard brand is the focus of this publication, 
we’d be remiss if we didn’t remind you of some of the destination management e�orts of the 
TCTDA, from educating visitors on appropriate behavior to sustainability initiatives like Leave It 
Better and Be Waterfall Wise to directing visitors throughout all of Transylvania County to funding 
opportunities for new events, sustainability projects, and projects that support the infrastructure 
of our destination. We are proud of the work that has been made possible by the occupancy tax 
dollars collected from overnight visitors. If you would like to learn more about any of these e�orts 
or are interested in applying to serve on one of our committees or our Board of Directors, please 
contact Clark Lovelace at clark@explorebrevard.com. 

Thank you for all that you, our tourism partners, do to make Transylvania County such a 
remarkable place to visit. We hope you will take advantage of our o�erings.

Best regards,

 Layton Parker                  Clark Lovelace                 Virginia Watkins                   MJ Gordon
      Board Chair                             Executive Director                    Operations & Outreach         Marketing & Communications

About the Transylvania County Tourism Development Authority

The Transylvania County Tourism Development Authority’s mission is to “generate and enhance 
tourism opportunities in Transylvania County through strategic promotion coordinated with 
tourism-related businesses and local government and to contribute to a vibrant, sustainable 
economy.” Funding for the organization is provided by a 5% occupancy tax on Transylvania 
County accommodations. The TCTDA is headquartered at 175 East Main Street in downtown 
Brevard. To learn more, go to explorebrevard.com or call (828) 884-8900. 
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2023 PARTNER MARKETING OPPORTUNITIES

2023 Program Calendar



Adventure Guide
Explore Brevard’s annual Adventure Guide, including our foldout Waterfall Map, will be published in February 
and will be distributed to 90,000 interested travelers regionally, nationally, and internationally throughout 
the year. The Adventure Guide is a high quality, multi-page, four color, stapled booklet in a traditional rack 
size. It provides a wonderful overview of Transylvania County — its natural assets, activities, adventures, 
shopping, dining, accommodations, and events.

• Delivered to locations in Transylvania County and surrounding counties with high visitor tra	  c 

• Shipped to NC Welcome Centers and visitor centers throughout NC and neighboring states 

• Mailed to leads generated by our website and through ads with several major publications 

• Available as a downloadable brochure on our website and on several travel and tourism websites,   
   including visitnc.com, and Southern Living’s website, slvacations.com

The Adventure Guide program is designed especially for our tourism partners. With a total of 35 ad spaces 
available in two di� erent sizes and various positions, it is one of our most popular o� erings and is a great 
opportunity for our visitors to learn more about your organization. Please see the TCTDA Partner Marketing
Order Form for pricing and to order an ad. Priority will be given to existing advertisers who rebook prior to 
the October 21, 2022 deadline. The deadline to submit an ad for the 2023 Adventure Guide is November 
4, 2022.

SPECIFICATIONS:
Full Page Ad: Trim Size: 4”x 9”

Bleed Size: 4.25”x 9.25”

Live Area: 3.75”x 8.75”

1/3 Page Ad: One high resolution photo

25 words of copy

Contact information (phone/URL/logo)

All ads are full color; must be provided in CMYK 

color space. Preferred fi le format is high resolution 

(300 dpi) pdf, ti� , or jpeg. 

Crop marks required. 

Send all ad artwork and materials to
cmclauchlin@mktconnections.com 
by November 4, 2022.

PRINT
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WE CAN’T WAIT TO SEE YOU!

Visit our website at ExploreBrevard.com or drop by 

our frie
ndly Visitor Center, 175 E Main Street, Brevard. 

You’ll find free wi-fi, clean restrooms, exclusive Brevard 

branded merchandise available for purchase and a safe 

socially-distanced experience.
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Use this guide to help you find your way to the natural 

wonders, thrillin
g attractions, historic sites and one-of-a-

kind events that await you in the Heart of Adventure.

HERE: Downtown Brevard from Above

COVER: Upper Davidson River

This Adventure Guide was developed and paid for by 

Transylvania County Tourism.

HEAD TO THE HEART...

Downtown Brevard has been welcoming visitors 

with genuine mountain hospitality for over 150 

years. It h
as grown from a commercial and 

community hub to a center for the arts, a dining 

and shopping destination and a jumping o� point 

for outdoor adventures of every kind, thanks to its 

proximity to Pisgah National Forest, DuPont State 

Recreational Forest, Headwaters State Forest and 

Gorges State Park.

We invite you to discover all our vibrant downtown 

has to o�er. W
alk to more than 100 locally owned 

businesses, enjoy shops, boutiques, restaurants and 

galleries. Head to the Heart of Brevard and start your 

next adventure!

828.884.3278 | @
heartofbrevard

26 Times Arcade, Brevard, NC 28712

brevardnc.org



Transylvania Regional Map 
Explore Brevard is pleased to produce a two-sided, stand-alone map. One side will showcase Transylvania 
County, highlighting major points of interest throughout the area. The other side will be a WNC regional 
map with Transylvania County and Brevard as the centerpiece, providing a beneficial perspective to visitors 
who are exploring WNC. The map will include certain special destinations and feature the area spanning        
Franklin to Forest City, Beech Mountain to Flat Rock, and Toxaway to Highlands. 50,000 of these special 
edition twelve-panel, four-color maps (folded to rack size), will be distributed locally and regionally. A very 
limited number of advertising spots are available on this map.

Priority will be given to existing advertisers who rebook prior to the October 21, 2022 deadline. The 
deadline to submit an ad for the 2023 Adventure Guide is November 4, 2022.

Ad Cost:

3” x 3” Block ad: $700
3” x 6” Double ad: $1,200

SPECIFICATIONS:
Single Ad Size: 
2.875” x 3”

Double Ad Size: 
5.75” x 3”

All ads are full color; 
must be provided in 
CMYK 

Preferred file format is 
high resolution (300 
dpi) pdf, ti�, or jpeg 

No bleeds 

Crop marks required

Note: All ads submitted must 
match sizes specified. Failure to 
comply may result in an additional 
design fee and/or the inability for us to place your advertisement. Advertisers will be notified of additional 
charges incurred if ads are not submitted according to the above outlined specifications.  

Email ad creative files to cmclauchlin@mktconnections.com by November 15, 2022.

PRINT
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Print Co-op Advertising
Explore Brevard is o�ering special print advertising placements to interested co-op participants. 
There are three 1/6 page placements available to partners in five publications at varying times of the 
year. A sample of a co-op ad is featured on page 8.

Our State Magazine

Consistently celebrating the best of North Carolina, Our State has 
a readership of 1.5 million in areas that provide highest visitation to 
Transylvania County. This co-op full-page ad in the November 2023 issue, 
which begins the holiday season, will include three 1/6 page partner ads.

1/6 page, full color co-op ad cost: $600 per ad - 50% discount

Blue Ridge Outdoors

Blue Ridge Outdoors is the definitive guide to outdoor sports and travel in 
the Southeast and Mid-Atlantic. Co-op ads will run in March, September, 

and December 2023.  Only three 1/6-page co-op partner ads are available 
in this zoned placement, which will reach 163,500 consumers in NC, TN, 

SC, AL, and GA.  Each co-op partner will also receive an online web ad on 
the Blue Ridge Outdoors website for one month. 1/6 page ads only o�ered 

through special co-op programs.

1/6 page, full color co-op ad cost: $350 per ad - 50% discount

WNC Magazine

The highest quality lifestyle magazine in Western North Carolina covering 23 
counties, it is distributed to hotels, medical o«ces, restaurants, and tourism 
destinations, while reaching a subscriber base of 15,000. With a readership 
of 78,000, WNC Magazine focuses on history, food, outdoor adventure, small 
town charm, arts, and retail. Ads will run in the Spring (March-May), Fall 
(September-November), and Winter (December-January 2024) issues.

1/6 page, full color co-op ad cost: $300 per ad - 40% discount

SPECIFICATIONS:
Please send 25 words, logo, URL, and high-resolution photo to cmclauchlin@mktconnections.com. 
Please see order form for deadline information.

PRINT
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Laurel of Asheville

This monthly publication is free on racks to visitors primarily in the 
Asheville area. With a readership of 100,000, the Laurel is a go-to 
magazine highlighting arts, culture, lifestyle, events, outdoor adventure, 
and attractions in the area. Three 1/6 page co-op partner ads will be 
included in full page Explore Brevard ad formats in April, October 
and December.

1/6 page, full color co-op ad cost: $200 per ad - 50% discount

Plateau Magazine

A new o�ering this year, Plateau is targeted to visitors in Cashiers, 
Highlands, North Georgia, WNC, and beyond. With 97,000 
readers, Plateau covers lifestyle, arts and culture, food, attractions, 
personalities, and the towns and natural wonders of the area. 
Three 1/6 page co-op partner ads available in January-February 
and November-December issues in 2023.

1/6 page, full color co-op ad cost: $350 per ad - 40% discount

SPECIFICATIONS:
Please send 25 words, logo, URL, and high-resolution photo to 
cmclauchlin@mktconnections.com. Please see order form for deadline information.

PRINT

Print Co-op Advertising (Continued)



EXAMPLE OF CO-OP AD
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Digital Display Ads
on explorebrevard.com
Explore Brevard is pleased to o�er special web advertising 
opportunities through explorebrevard.com. These ads will reach 
a highly-engaged audience and drive visitors directly to your 
website. Explore Brevard o�ers digital display ads on our virtual 
Get Out Guide, Eat & Drink, and Stay pages. These pages 
receive up to 2,000 monthly visitors and o�er premium 
placement at the top of each highlighted page as visitors search 
for information important to their stay.

Available pages and prices for Get Out Guide, Eat & Drink, and Stay pages:
May – October............................................................................................................................................. $150/month 
November – April....................................................................................................................................... $100/month
(1 partner per month, per category)

SPECIFICATIONS: 
Ad sizes for Get Out Guide: 1080 pixels x 200 pixels 
Ad sizes for explorebrevard.com Eat & Drink, and Stay pages: 300 pixels x 250 pixels

Submit all digital ads to cmclauchlin@mktconnections.com 30 days prior to the month your ad will run.

Spotlight E-newsletter
Explore Brevard enjoys an opt-in audience and subscriber base of over 
22,000 interested travelers. This sponsored content E-newsletter 
will focus on a single Transylvania partner’s business or attraction, providing 
a unique opportunity to tell your story and inspire visitors to come to your 
event or destination. These special spotlights are available to partners for 
Winter, Spring, Summer, Fall, and the Holidays (December).

Cost: $500 per Spotlight

SPECIFICATIONS:
Please provide a 400-word description of your business, a logo, 
 and three hi-resolution photos to cmclauchlin@mktconnections.com
45 days prior to the month your Spotlight will run.

DIGITAL & WEB
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FAM TOURS & SWEEPSTAKES
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Special Opportunities
Sometimes there are opportunities to promote your business by o�ering complimentary goods or 
services rather than paying a fee. While there is still a cost in what you provide, these occasions often 
lead to a higher return on investment than paid advertisements. Explore Brevard works to generate these 
opportunities throughout the year. As they develop, we reach out to partners wishing to take advantage 
of these o�erings by providing their goods or services for free. With this in mind, we ask that you indicate 
your interest on the Partner Marketing Order Form. Below are two such opportunities.

Familiarization (FAM) Tours
Explore Brevard enjoys the attention of regional, national, and international media that travel to our area 
to learn all the unique things we have to o�er. As hosts for the media, we provide accommodations, meals, 
gifts certificates, and special touches to create an unforgettable experience. These visits often result in 
national broadcast, print, or online stories and inclusion in major articles that highlight lifestyle, adventure, 
accommodations, dining, outdoors, arts and culture, and more. 

We invite local tourism partners to provide accommodations, meals, tickets, gift items, and other creative 
experiences. Because Explore Brevard creates custom itineraries based on the needs of the media, we may 
not be able to honor all partners’ requests to participate. 

Sweepstakes
In recent years, Explore Brevard 
has conducted multiple successful 
sweepstakes, averaging up to 4,000 
entries per contest. In 2023, we will 
o�er Spring and Holiday Sweepstakes 
designed to increase awareness and 
build visitation to our community during 
shoulder seasons. These sweepstakes 
result in thousands of requests for the 
Adventure Guide and the Adventurist 
E-newsletter. While primarily marketed 
digitally through blogs and social media, 
sweepstakes are also marketed through 
targeted print publications. A special 
landing page for each sweepstakes will 
be featured on explorebrevard.com, with 
entry forms and participating tourism 
partners’ logos and links. Partners will 
receive a database of those that enter. 

Please see the TCTDA Partner Marketing Order Form to indicate your interest.
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COMPLEMENTARY OFFERINGS

Free Events Calendar on explorebrevard.com 
Explorebrevard.com provides a free events calendar to all local tourism marketing partners. It is a great resource to 
generate awareness for your local events with our online audience. Events posted on the calendar may also be included 
in additional marketing collateral like the Get Out Guide page and the Adventurist e-newsletter. To become a contributor 
to our event calendar contact virginia@explorebrevard.com.

Free Business Listings explorebrevard.com 
At no cost to our tourism partners, explorebrevard.com includes many business listings for accommodations 
and places to eat and drink that include a description, location, phone number, and website link. Numerous area 
attractions and destinations are also listed at no cost with a direct link to the company website. Please contact 
virginia@explorebrevard.com if your business information has changed or needs to be added.

Media Support
If you are hosting media and would like assistance, the Explore Brevard team can help. Whether it’s providing FAM tours 
of the county, photography, or simply spreading the word about the visit, our team is prepared to assist you. 
Contact mj@explorebrevard.com for more information.

Lodging Specials & Promotions
Explore Brevard wants to help spread the news about special deals o�ered by our lodging partners, particularly during 
times with less demand (midweek during the shoulder season and seven days a week during the winter months). 
We have a digital ad campaign directing potential visitors to specials pages during those times. To participate, simply 
submit creative and enticing lodging specials throughout the year (only one will be promoted at any given time). It may 
include a discount, package deal with a value ad, or a seasonal/holiday special. Please contact Virginia Watkins at 
virginia@explorebrevard.com for more information. 

Photo Resources
Explore Brevard maintains an extensive database of photography for use in marketing Transylvania County. 
A selection of public-use photos are available to tourism partners for approved purposes and can be found at 
explorebrevard.com/public-use-photos. 

Tourism Partner E-Newsletter
Our monthly TCTDA Tourism Partner E-Newsletter contains valuable info about special tourism projects, press attention, 
programs, meetings, and travel metrics. To subscribe to this E-Newsletter, contact mj@explorebrevard.com.

Link to Us
As part of our strategic website tra«c growth program, we’ve engaged with many of our partners to request 
outbound links from their websites to explorebrevard.com. Our website has thousands of links to our partner 
businesses and organizations which strengthen the SEO of their websites. A reciprocating link from those sites back to 
explorebrevard.com amplifies the strength of this tactic, and we request that you implement links to our site as soon as 
possible. If you are contacted by our search engine optimization partner company, Media One, please understand they are 
acting on behalf of the Transylvania County Tourism Development Authority.

Social Media 
Follow us on Instagram (@explorebrevardnc), like us on Facebook (@Explore Brevard), and subscribe to our 
YouTube channel (Explore Brevard). To share ideas for collaboration on social, contact mj@explorebrevard.com.



Contact Us
(828) 884-8900

Clark Lovelace - clark@explorebrevard.com
Virginia Watkins - virginia@explorebrevard.com

MJ Gordon - mj@explorebrevard.com

explorebrevard.com




