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On behalf of the Transylvania County Tourism Board of Directors and 
staff, we are excited to once again share this report with you.  It’s been 
a banner year for tourism in Transylvania County.  Our organization has 
continued our goal of making our county a destination for a variety of 
visitors which, in turn, brings vital economic, cultural and social value to 
our community. This past year has seen a signifi cant rise in occupancy tax 
revenue that is reinvested to promote and support many of our county’s 
resources.  We have embarked on creating a Long-Range Strategic Plan 
that was completed and adopted by our board several months ago.  This 
plan will help to look further in our future, prioritize tasks, and ensure 
that our focus and actions meld with our vision of what we want tourism 
and our community to look like over the next fi ve years.  We are excited 
to begin working on the plan to: activate, collaborate and advocate for 
enhancements to our county.  We invite you to explore these and many 
other highlights in the following pages.
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A  V I B R A N T V I S I TO R  E C O N O MY  E Q U A L S  
LO W E R  TA X E S  A N D  M O R E  J O B S

$106.32 MILLION 
in tourism revenue

870 
jobs

$20.64 MILLION 
in payroll

$4.09 MILLION  
in state tax revenue

$4.91 MILLION 
in local tax revenue

$254 
Tax savings per 

Transylvania County resident

A N N U A L A C C O M M O D AT I O N S  R E V E N U E

$8,000,000

$10,000,000

$12,000,000

$14,000,000

$16,000,000

2011/12 2012/13 2013/14 2014/15 2015/16 2016/17 2017/18 2018/19

$18,000,000



5

HISTORIC METRICS
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O C C U PA N C Y  I N S I G H T S

Annual occupancy tax revenue continues to grow, increasing 16.2% over prior year.  A 

portion of this increase is due to a higher ADR for accommodations, but most is assumed 

to be an increase in the number of overnight visitors to the area.  Since the supply of 

traditional accommodations didn’t change substantially and reported occupancy increased 

only slightly, we can assume that just a small portion of these additional visitors stayed in 

traditional accommodations.  The area that was the biggest recipient of these additional 

overnight visitors was the short-term rental (STR) market.  Since our only access to 

information on this market is a lump sum payment from AirBnB, we can only assume that 

growth was a combination of both a greater usage of existing units, and additional rental 

units added to the inventory.

Looking forward, it is worth noting that the supply of traditional accommodations will 

change significantly with the addition of the 86-room Holiday Inn Express at Brevard Place.  

It is anticipated that this addition, particularly in the short-term, will lead to greater total 

accommodations revenue, lower total occupancy rate, and possibly a reduction in total ADR.



2018/ 19  HIGHLIGHTS
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M A R K E T I N G  A N D  A DV E RT I S I N G

Our 2018/19 marketing plan reached 61 million+ potential visitors through targeted print and 
digital advertising, television, display and social media. This is double the audience size of the 
previous fi scal year. 

Print publications included Our State, Garden & Gun, Atlanta Magazine, Southern Living, Woman’s 
Day, Good Housekeeping, BIKE Magazine, Blue Ridge Parkway Directory and Travel Guide, The 
Laurel of Asheville, Blue Ridge Outdoors, Charleston Magazine, Outside Magazine, AAA Go, Blue 
Ridge Parkway Offi cial Guide, Autumn Explorer, Bike Transylvania, Blue Ridge Outdoors, Visit NC 
Travel Directory and partner program placements, I Explore Digital, Canadian Outdoor Adventure 
Digital Display, Romantic Asheville, and WNC Magazine.

Social Media included Facebook, Instagram, Twitter, You Tube, and Vimeo, with constantly 
increasing fan base and regular, highly targeted general and niche promotions.

Digital marketing included a range of digital display outlets, PPC (Pay Per Click), Retargeting, 
Pre-roll and Live Streaming.

In 2018/19, cable television advertising ran in Atlanta, Charlotte, and Raleigh, NC, Greenville, SC, 
Jacksonville, FL and Nashville, TN.

Transylvania  County Tourism also secured Lamar Advertising’s most sought after area I26 board at 
the Asheville Airport.  Additionally, TCT has end-cap rack displays at both Asheville and Greenville 
Airports in the baggage claim areas.

N E W  B R A N D  A S S E T S  &  C A M PA I G N

In winter of 2018 we launched the new 
Explore Brevard brand including a new logo 
and website with a URL of ExploreBrevard.
com.  The new website features a blog-
centric  layout which is designed to capture 
web traffi c based on high interest search 
terms which shift seasonally.  Further 
integration of social media platforms like 
Facebook, Instagram and YouTube will create a seamless voice 
for users who are directed to the new site from those channels. 
Additionally the events calendar took on a complete overhaul to 
create a better experience for users who view events and users 
who post events alike. Lastly, we added fi lterable directories for 
restaurants/dining options and lodging as well as lodging specials.

With a new website launch a dip in site traffi c is expected.  We did 
experience some initial decrease in visitation, but traffi c has now 
returned to a normal pattern.  The switch to a blog-centric layout 
has been validated by the fact that two of our top three pages on 
the site are blog posts, which are the “Top 10 Waterfalls” and “Nine 
Iconic Brevard Experiences” blogs respectively.
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2018/ 19  HIGHLIGHTS

E L E C T R O N I C  &  D I G I TA L

SOCIAL MEDIA    
reaching consumers in 
dynamic new ways

CONTINUATION OF   
popular Adventure 
Guide and Get OUT 
Guide 

  GROWTH OF 
The Adventurist up 
29% over previous 
year 29%

UP

MOUNTAIN MUSIC MONDAYS, 6 - 8p, music jam open to all ages, Oskar Blues Brewery & Tap 
Room, oskarblues.com/about-us/oskarbluesbrevard, (828) 883-2337

POTTERY OPEN STUDIO EVENINGS, 6-9p, work on hand-building and wheel-throwing at this open 
evening for potters, $, TC Arts Council, tcarts.org, (828) 884-2787

DART NIGHT AT THE TAP ROOM, 6:30-9p, open weekly competition to dart throwers of all skill 
levels, Forks of the River Taproom, headwatersoutfitters.com, (828) 877-3106

BEAR LAKE SEA KAYAKING GUIDED PADDLE, 9a-4p, $, perfect sea kayaking day for paddlers of all 
levels with shore lunch, $, Headwaters Outfitters, headwatersoutfitters.com, (828)-877-3106

SYCAMORE CYCLES MOUNTAIN BIKE RIDE, 6 - 8p, Sycamore Cycles, Pisgah Forest, 
sycamorecycles.com, (828) 877-5790

SOUNDS OF SILVERMONT MUSIC JAM, 7:30 – 9p, Silvermont Mansion, silvermont@
transylvaniacounty.org

WOMEN’S MTB RIDE, 6p, all skill levels welcome, The Hub, thehubpisgah.com, (828) 884-8670 

WATERFALLS ‘N’ WINE, 11a-3p, tour of the most sought-after falls in the area along with 
natural and cultural history plus wine tasting at Broad Street Wines, $, Pisgah Field School, 
pisgahfieldschool.org, (828) 884-3443

PISGAH FILM HOUSE, times vary – see website, curated screenings of first-run independent, 
documentary and foreign films, $, Pisgahfilm.org

BLUE RIDGE BAKERY BOYS, 10:30a - 1p, live music, blueridgebakery.com (828) 883-8444

FRIDAY NIGHT JAMBOREE AT LAKE TOXAWAY COMMUNITY CENTER, 6-9p, dinner begins at 6  
and music jam begins at 7, mountain music, bluegrass and clogging, free, toxawaycc.com,  
(828) 966-4060

SILVERMONT HOUSE MUSEUM, 1-4p, visit the nine room museum in Brevard’s historic Greek 
Revival mansion, free, transylvaniaheritage.org, (828) 884-2347

BALSAM GROVE COMMUNITY CENTER MUSIC JAM, 6 - 9p, Local musicians gather together to 
jam, donations requested for dinner, (828) 883-8011

CATHY’S CREEK COMMUNITY CENTER JAM, 6 - 10p, Refreshments and good old toe tappin’ music, 
Cathy’s Creek Community Center, 131 Island Ford Road, Brevard

CREEKSIDE AFTER 5, 6-10p, live music, family friendly event, BYOB, free,  
creeksidemarket.bravesites.com, (828) 885-2810

SPIN N' GRIN ROAD BIKE RIDE, call for times, no-drop road cycling ride of approximately 30 
miles, free, sycamorecycles.com, (828) 877-5790

TRANSYLVANIA FARMER’S MARKET, 8a - 12n, downtown Brevard, transylvaniafarmersmarket.com, 
(828) 877-3796

COLORS OF FALL GUIDED PADDLE, 9a-1:30p, relaxed 8-mile paddle down the French Broad to take 
in the colors of the season, $, Headwaters Outfitters, headwatersoutfitters.com, (828) 877-3106

HUNGER GAMES FILMING LOCATION TOUR—“THE ARENA,” 10a-2:30p, follow the footsteps  
of your favorite characters in the informative, interactive tour, $, hungergamesfantours.com,  
(828) 883-3244

VISITOR’S DAY, 10a-12p, join docents for an informative tour of Southern Highlands Reserve, $, 
southernhighlandsreserve.org, (828) 885-2050

FOREST FESTIVAL DAY—Intercollegiate Woodsman’s Meet, 8a-5p, traditional foresters, 
craftspeople meet to celebrate and compete in traditional skills, free, cradleofforestry.com,  
(828) 877-3130

ROSMAN’S “HERITAGE DAY,” 10a-4p, enjoy a full day of arts, fun, kids activities, military 
reenactments, live music, food, car show, and more, free, (828) 884-6859

WHITE SQUIRREL CYCLING CLASSIC, 7a-2p, fully guided and supported bicycle tour of some of 
Western North Carolina’s finest roads, $, blueridgeadventures.net

GUIDED WALKING TOURS, 10:30-11:30a, explore different sites from Brevard’s history with local 
experts, Brevard’s most interesting historic sites, $, transylvaniaheritage.org, (828) 884-2347

FLY FISHING 101, 3-5pm, learn the basics of casting, rigging and wading with informative 
instructors, free, headwatersoutfitters.com, (828) 877-3106

BEACHIN’ IT WITH THE BAND OF OZ, 2-5p, enjoy a lively barbecue with classic beach music, $, 
Glen Laurel Preserve, brevardphilharmonic.org, (828) 884-4221

GARDEN ROOM TOUR, 10-11am, a specialized tour featuring one of the Southern Highlands 
Reserve’s gems at its peak, $, southernhighlandsreserve.org, (828) 885-2050

BAG LUNCH ARTS, 12-1p, bring your lunch and listen to authors, artists and performers, free, 
Transylvania County Library, library.transylvaniacounty.org, (828) 884-3151

SECOND LOOK FILMS, 12-2p, a screening of the Ruth Bader Ginsburg biopic, “On the Basis of 
Sex,” free, Transylvania County Library, library.transylvaniacounty.org, (828) 884-3151

ART IN THE PARK, 10-3, festival and show of artists working in different forms, free, at Brevard 
Elementary, connesteeartleague.yolasite.com

GORGEOUS GORGES, 9a-3p an annual event at the Park to celebrate the wonders of the leaves 
changing colors in the fall. It is a family -friendly, fun event with music, food, face painting, 
s'mores, exhibitors and more, free, (828) 966-9099 

HUNTER SUBARU TRICK OR TRAIL 5K & 1-MILE SPOOKY SPRINT, 7:30-10:30p, nighttime, 
headlamp assisted, Halloween-themed fun run in DuPont Forest, $, idaph.net/trick-or-trail-5k-1-
mile-spooky-sprint, (828)692-0100

SPECIAL EVENTS

1
OCT

5
OCT

12
OCT

19
OCT

OCTOBER'S WEEKLY EVENTS

Tues &
Thurs

WEDS

THURS

FRI

SAT

MON

15
OCT

17
OCT

Thurs 
& Fri

Sat & 
Sun

13
OCT

Thurs-
Sat

    INSTAGRAM 
  FACEBOOK

13.7%

UP

168%

UP

  ADDITION OF
Field Notes e-newsletter 
focused on a single topic 
monthly

M A R K E T I N G  P R I O R I T I E S  &  TA C T I C S

Our 2018/19 marketing strategy focused on several key messages during the year, fi rst of which was 
a concentrated effort to grow visitation during shoulder seasons.  We deployed several new methods, 
including seasonal targeted advertising, social media campaigns and multiple sweepstakes, in order 
to generate awareness within our audience about the opportunities that exist during these times.  To 
date we have placed 34 print & digital ads and conducted four sweepstakes for the holidays, winter, 
spring and fall.  This method has not only allowed us to increase awareness for shoulder seasons, 
but also increase our subscriptions for our e-newsletters and orders for Adventure Guides.

Second, we have explored focused marketing opportunities with the Canadian cycling market.  
A targeted digital campaign placed within Cycling Canada focused on late winter/early spring 
visitation from eastern Canada.

In addition to these efforts we have continued to implement “Stay and Play” messaging 
encouraging our visitors to either remain in the county for an extended visit as opposed to a day 
trip 0r consider our destination as a base camp for their next adventure.
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B R E VA R D / T R A N S Y LVA N I A  V I S I TO R  C E N T E R

From July 1, 2018 to June 30, 2019, staff 
and volunteers at our visitor center 
supported tourism by:

 • Welcoming 16,005 guests

 • Receiving 912 toll free calls

 • Distributing 115,000 brochures 
  •  29,000 shipped to visitor/welcome 

centers outside of our area

  •  28,000 distributed to park/
forest visitor centers and tourism 
businesses in Transylvania

  • 25,000 shipped or delivered to visitor/welcome centers in surrounding counties

  • 18,000 mailed to individuals upon request

  • 15,000 handed to individuals at the Visitor Center or TCT-staffed event booths

 • Distributing 33,500 Get Out Guides throughout Transylvania

 • Supporting 1,000+ relocation requests

As determined in the new strategic plan, the 
Visitor Center remains an important part of 
Transylvania County Tourism operations.  At 
the same time, visitor centers everywhere, 
including ours, are experiencing a decrease 
in visitation as consumers spend more time 
gaining information on the internet and less 
time doing so in person.  This is reflected in 
the continuing growth of our website and 
social media visitation.

This past year we updated the facility with the 
new brand and added limited retail in the form 
of items with the new “Brevard” logo.  We are 

currently working on other ways to make the visitor center a more relevant destination for travelers 
and locals looking to learn more about things to do in Transylvania County.
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Public relations continues to represent one of the best returns on investment of Transylvania County 
Tourism’s marketing dollars. In 2018/19, your TCTDA hosted several familiarization tours  
for journalists. 

Additionally, yet again Transylvania County was represented at important media missions 
sponsored by Visit NC in New York and Canada. Transylvania County Tourism was also represented 
at Visit NC’s annual 365 Conference, which was held in Wilmington.

Highlights of 2018/19 include:

 •    Developed and spearheaded a successful public relations campaign with Transylvania 
Always around Waterfall Safety that resulted in posters, press events and multiple stories 
in local and regional media outlets

 •    Hosted the following FAM Tours and individual journalists:

  •    Our State Magazine:  Elizabeth Hudson, editor – Pisgah Fish Camp, Songcatcher 
and additional stories in 2019

  •    Canadian Geographic Traveler:  Andrew Findlay, journalist

  •    Cycling Journalist - Northern Ontario Toursim: Martin Lortz

  •    Wake Living Magazine:  Leah Hughes, “Spring Attractions in Transylvania”

  •    WNC Magazine, Melissa Reardon, editor, “Historic Toxaway”

  •    WUNC TV, Shannon Vickery, producer, Get Set Transylvania, Halloweenfest and 
Sesame Street

  •    Meredith Publishing’s NC Travel Road Show

 •    The Today Show with Davy Sutton, producer, Transylvania as one of “Four Special US 
Vacations” (Note: Ms Sutton contact result of NYC Media Mission)

 •   Garden & Gun and Charlotte Observer:  Pisgah Pete for Groundhog Day

 •    Relocation Magazine: Lynne Brandon “Retire in Brevard” feature on outdoor adventure 
and unique downtown.

 •     Media Missions:   Canadian Adventure Mission, NYC Media Mission with Visit NC, 365 
Conference Regional Editorial Roundtable

 •      Wrote and distributed over a dozen TCT and Transylvania Always news releases 
published in numerous local and regional publications

P U B L I C  R E L AT I O N S 

2018/ 19  HIGHLIGHTS
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S U S TA I N A B I L I T Y

Transylvania County Tourism launched a sustainability campaign in 2017 named 
Transylvania Always. Its mission is to be a leader in the effort to take care of Transylvania 
County’s natural resources in order to create a safe and enjoyable user experience and 
ensure that these assets are here for future generations. 

The following are projects that Transylvania Always has funded so far:

Waterfall Safety campaign
• 2 Waterfall Safety Media Days  
•  PSA video - for use via digital outlets and at 

park/national forest visitor centers
•  Waterfall Safety Posters and souvenir cards 

distributed to parks and tourism-related 
businesses

Cantrell Creek Project
$20,000 from TCT in partnership with Pisgah Conservancy, Trout Unlimited, REI, 
Backcountry Horsemen, Mills River Partnership, Mountain True, and Pisgah Area SORBA. 
Project will create a new 2.5-mile trail away from the creek resolving the Issue of eroded 
soil, which was causing damage to aquatic life.

Joel Branch /Horse Cove Connector
$25,000 from TCT in partnership with Pisgah Conservancy, City of Brevard, Transylvania 
County to create an easy connection for the Bracken Mountain Trail to Pisgah National 
Forest.

French Broad River
$10,000 to TC Soil and Water to supplement county funds for debris removal.

Carolina Climbers Coalition
$3,000 for rehabilitation of four forest service trails leading to the base or summit of 
Looking Glass Rock.

Video Series
Transylvania Always also produced a series of fi ve videos focused on the following:
 • Waterfall Safety
 • Trail Courtesy
 • Trail Maintenance/Volunteering

Transylvania County Tourism was a founding Member of  The Pisgah Conservancy and 
through our Transylvania Always initiative have supported events/programs for partners 
like The Economic and Environmental Impact of the Outdoor Recreation Industry in 
Transylvania County Workshop, Friends of Gorges State Park,The French Broad River 
Stewards, Headwaters Outfi tters River Clean-Up, Friends of Dupont, and more.

 • River Clean Up
 • Ominbus Overview of Transylvania Always
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G R A N T S  A N D  PA RT N E R S H I P 
F U N D I N G

The goal of the Tourism Grant Program is to maximize the impact of TCT funds 
by supporting local individuals and organizations with events or initiatives 
that positively affect the local tourism economy.  Criteria include generation of 
overnight stays, amount of out-of-market advertising, impact on tourism in off-
peak times, and more. 

Tourism Grant Program

In FY19, $25,400 in funding support to sixteen recipients was awarded through 
our grant committee.

Special Grants

Several special grants were awarded above and beyond the scope of the 
Tourism Grant Program, including support of the City of Brevard’s bike path 
infrastructure, Heart of Brevard events/advertising, Brevard Music Center 
advertising, and the Cycle NC Mountain Ride.

2018/ 19  HIGHLIGHTS
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PA RT N E R  S E RV I C E S

Transylvania County Tourism provides many unique offerings for local tourism-related 
businesses, often leveraging our reach, buying power, and relationships, to create 
affordable opportunities that may not otherwise exist for these businesses.  The list of 
offerings has grown over the years, culminating with our first Transylvania County Tourism 
Partner Marketing Symposium on August 23, 2019, where we presented a full array of 
opportunities, followed by a program with tourism marketing tips from our marketing partner 
agency, Market Connections.  Following is a highlight of what was covered, including a few 
opportunities that are new to FY 19/20.

Co-op Campaign

This popular campaign allows tourism-related businesses the opportunity to participate 
in Transylvania County Tourism’s marketing effort in a variety of high profile publications, 
including Our State, Blue Ridge Outdoors, WNC Magazine and Southern Living. Market 
Connections was able to leverage our relationships and buying power to secure these co-
op spaces for our tourism-related businesses at substantial discounts. For 2018/19 the 
campaign was extended to provide additional coverage and promotion of shoulder seasons.

 Holiday Co-op Marketing Opportunities

  As part of our exciting holiday marketing 
campaign, designed to build visitation 
during the winter months, we’re excited to 
provide several excellent co-op advertising 
opportunities to our partners.  Cooperative ads 
in 1/6 and 1/4 page sizes will be part of full-
page or spread placements that promote the 
holiday experience in Transylvania County.   

 Winter Co-op Marketing Opportunities

  Transylvania County Tourism is offering three 1/6 page ad placements in both 
The Laurel of Asheville and WNC Magazine. Highlighting our winter sweepstakes, 
activities, romantic getaways and unique culture, partners are invited to feature their 
unique offerings and warm the hearts of visitors in our chilly season. 

 Spring Co-op Marketing Opportunities

  Transylvania County Tourism is pleased to offer special spring campaign placements 
to interested co-op participants. There are three 1/6 page placements offered to 
partners in three publications. 
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Holiday Co-op Marketing Opportunities
As part of our exciting holiday 
marketing campaign, designed to 
build visitation during the winter 
months, we’re excited to provide 
several excellent co-op advertising 
opportunities to our partners.  
Cooperative ads in 1/6 and 1/4 
page sizes will be part of full-
page or spread placements that 
promote the holiday experience in 
Transylvania County.   

Our State Magazine, which 
consistently celebrates the best 
of North Carolina, reaches over 
200,000 subscribers in those 
areas that provide highest 
visitation to Brevard and Transylvania County. This co-op full-page ad in the November issue, 
which kicks off  the holidays, is off ered to three 1/6 page advertising partners and will be on the 
shelves and in mailboxes before Halloween.

1/6 page, full color Co-op ad cost:  $750, Valued at $1800

The Laurel of Asheville is often considered “Asheville’s tourism publication,” as it’s available free 
on racks at numerous Asheville businesses, hotels and attractions. With a circulation of 50,000, 
and readership of over 70,000, it’s also available at every Visitor’s Center in the state. A lifestyle 
publication, The Laurel is focused on culture, food, locally grown businesses and the communities 
of western North Carolina. This co-op opportunity is off ered to three 1/6 page advertising partners 
as part of the Transylvania County Tourism Holiday Campaign.

1/6 page, full color Co-op Ad Cost:  $250, Valued at $500

WNC Magazine is the highest quality WNC lifestyle publication covering 23 counties. Distributed 
to hotels, medical offi  ces and tourism destinations, it enjoys a subscriber base of 15,000+. With 
a readership of 78,000, WNC Magazine focuses on history, food, outdoor adventure, small town 
charm, arts and retail. Four local partners can join Transylvania County Tourism in a this 2 page, full 
color spread in the combined November-December holiday issue.

1/4 page, full color co-op ad:  $500, Valued at $750

AD SPECIFICATIONS:

Please send 25 words, logo, url, and high resolution photo to: Christian McLauchlin: 
cmclauchlin@mktconnections.com by Sept. 9th.

PRINT

You’d be nuts not to take part in 
our White Squirrel Christmas 
festivities, Nov 3 - Jan 1.

Full calendar of events, plus how to enter our White Squirrel Christmas Getaway 
Sweepstakes, at ExploreBrevard.com/holidays or call (800) 648-4523.

HOLIDAY GALLERY WALKS
Finish your holiday shopping while 

exploring art, music and wine in 
downtown Brevard, NC during the 
Brevard’s Holiday Gallery Walks on 

Nov. 23 & Dec. 21 from 5 pm to 8 pm.  

WWW.ARTSOFBREVARD.ORG/ 
GALLERYWALKBROCHURE.PDF

(828) 884-2787

FESTIVAL OF TREES
Festive display of elaborately 

decorated Christmas trees plus 
take-out bake shop, gift shop and 
trimmings.  Porter Center, Brevard 

College, Nov 30-Dec 3: Fri & Sat, 10-8; 
Sun, 11-3, benefits Children’s Center.

THECHILDRENSCENTEROFTC.COM

 (828) 885 7286

THE GREYSTONE INN

A historic and private lake resort 
hidden in the Blue Ridge Mountains 

where families and friends gather  
to make life-long memories. 

Restaurant open to the public.   
Call to book Miss Lucy cruise  

with dinner reservations. 

GREYSTONEINN.COM

 (828) 966-4700

THE BROMFIELD INN
Give yourself a holiday gift, a 

pampered, peaceful stay at The 
Bromfield Inn, near the heart of 

downtown Brevard. 

THEBROMFIELDINN.COM
(828) 577-0916

MAYBERRY’S
Small-batch, homemade, just good 
food. Sandwiches, salads, soups, 

desserts and local beer on tap. Casual 
atmosphere in historic building on 

Main Street in Brevard

WWW.MAYBERRYS.CO

(828) 862-8646

POTTER’S HOLIDAY  
OPEN HOUSE

December 7-9
Three studio/galleries on  

U.S. Hwy 276 south of Brevard,  
one legendary event

Duckpond Pottery
FACEBOOK.COM/THEDUCKPONDPOTTERY

(828) 883-4512

Mountain Forest Studio
FACEBOOK.COM/MOUNTAINFORESTSTUDIO 

(828) 885-2149

Mud Dabber’s Pottery 
MUDDABBERS.COM

(828) 884-5131

*not all placements are two-page spreads
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2018/ 19  HIGHLIGHTS

Adventure Guide Advertising & Distribution

Explore Brevard’s annual Adventure Guide (which includes a popular 
foldout Waterfall Map) publishes in early January and is distributed to 
115,000 interested travelers regionally, nationally and internationally 
throughout the year. The Guide is available through Explore Brevard 
web sign-ups, targeted NC distribution, at welcome and visitor centers 
regionally, through downloadable brochure attachments on a myriad 
of related websites from VisitNC.com and SLVacations.com to major 
media outlets. The Guide is also mailed directly to leads received from 
a variety of major print publications and provided to interested major 
media near and far.

Get Out Guide Sponsorship

Transylvania County Tourism is excited to offer a new opportunity to partners who wish to highlight 
their business or attraction through a special placement in TCT’s monthly Get Out Guide, which is 
distributed to stores, accommodations, restaurants and attractions across our community (3,000 
distributed monthly). A sponsorship ad will serve as the foundation for each Guide and the opportunity 
will be limited to only one partner per issue (11 issues).

Spotlight: E-newsletter Business Profile

Each quarter, Transylvania County Tourism will share a sponsored 
e-newsletter, with an audience of nearly 19,000 interested travelers, 
focused on a single business. This will provide a unique opportunity to 
highlight your businesses with our targeted e-newsletter subscriber base.

Sweepstakes 

Last year, TCT conducted two “test” sweepstakes that were enormously 
successful, averaging 2,350 entries per contest. As a result, we have 
expanded this initiative and will offer Holiday, Winter, Spring and Fall 
Sweepstakes in 2019-20 to increase awareness and build visitation to 
our community during shoulder seasons. These sweepstakes result in 
thousands of entries from all over the country, along with thousands of 
requests for the Adventure Guide and the Adventurist newsletter. While 
primarily marketed digitally through blogs and social media, sweepstakes are also marketed through 
very targeted print publications. A special Sweepstakes landing page for each season lives on 
explorebrevard.com, which contains the entry form and provides exposure to local tourism partners 
who participate with us in each sweepstakes. Sponsors will be provided the email addresses of all 
entries who opt-in. 
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Adventure Guide Ad
Explore Brevard’s annual Adventure Guide 
(which includes a popular foldout Waterfall Map) 
publishes in early January and is distributed to 
115,000 interested travelers regionally, nationally 
and internationally throughout the year. The 
Guide is available through Explore Brevard 
web sign-ups, targeted NC distribution, at 
welcome and visitor centers regionally, through 
downloadable brochure attachments on a 
myriad of related websites from VisitNC.com and 
SLVacations.com to major media outlets. The 
Guide is also mailed directly to leads received 
from a variety of major print publications and 
provided to interested major media near and far.

A select number of advertising opportunities from 
1/3 page to full page, including back, inside cover, 
are available each year. 

Please see below for ad specifi cations and listing 
information.

ADVENTURE GUIDE ADS*
Full page inside front cover:  $1650
Full page back outside cover:  $1925
Full page inside: $1210
Full page map ad: $1650
Highlighted Accommodations Listing: $110
1/3 page: $550
* limited number of ad spaces available

Ad Specifi cations:
•      Full page ads are 4” x 9” plus a full bleed (.25” on all sides). 

Completed ad designs need to be sent as high-res (300 DPI) PDF or 
JPG in CMYK.

•   1/3 page ads are 2.5” x 4” including headline, photo and up to 180 
characters (including spaces). Please send high-res photo and copy. 
Proofs of ads will be sent to advertisers for their approval prior to 
publication.

•  Please send all fi les to cmclauchlin@mktconnections.com by Nov. 22.

ADVENTURE GUIDE LISTINGS
•   The Adventure Guide contains listings of accommodations*, restaurants, attractions and tourism-

related retail businesses in Transylvania County. These listings are free to Transylvania 
    County businesses.
•   Accommodations can highlight their listing for only $110.00. Highlighted listings will be limited to 

a total of 10 accommodations and are available on a fi rst-come, fi rst served basis.

PRINT

ad ad ad

ad ad
back 
cover

ad

This year we are also 
off ering 5 full page 
ads on the back of the 
waterfall map.

NEW!

* Only accommodations with multiple units or properties are listed.
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Get Out Guide 
Sponsorship
Transylvania County Tourism is excited to 
off er a new opportunity to partners who 
wish to highlight their business or attraction 
through a special placement in TCT’s 
monthly Get Out Guide, which is distributed 
to stores, accommodations, restaurants and 
attractions across our community (3,000 
distributed monthly). A sponsorship ad will 
serve as the foundation for each Guide and 
the opportunity will be limited to only one 
partner per issue (11 issues).

SPECIFICATIONS:

Please send 100 words, logo, url, and high 
resolution photo to: Christian McLauchlin: 
cmclauchlin@mktconnections.com 45 days 
prior to the month your banner runs.

PRINT & DIGITAL

Spotlight: 
E-newsletter 
Business Profi le
Each quarter, Transylvania County Tourism will 
share a sponsored e-newsletter, with an audience 
of nearly 19,000 interested travelers, focused 
on a single business. This will provide a unique 
opportunity to highlight your businesses with our 
targeted e-newsletter subscriber base.

SPECIFICATIONS:
Please provide a 400-word description of your 
business, a logo and three hi-res photographs 
to: Christian McLauchlin: cmclauchlin@
mktconnections.com 30 days prior to the month 
your spotlight is featured. 

ADULT SNORKELING IN THE STREAM, 10a-2p, explore a local river and learn about all that lives 
within this ecosystem, masks and snorkels provided, free, Pisgah Center for Wildlife Education, 
www.ncwildlife.org/Learning/Education-Centers/Pisgah/Event-Registration, (828)-877-4423

SIGNS OF SPRING GUIDED PADDLE, 9a-1:30p, relaxing canoe trip and nature observation down the French 
Broad River, all gear included, $,headwatersoutfitters.com, (828)-877-3106

FLY FISHING 101, 9-11a, Davidson River guides in partnership with Orvis teach fly-fishing basics, including 
rigging gear and fly casting, free, Davidson River Outfitters, info@davidsonflyfishing.com, (888) 861-0111

FLY FISHING 201, 1-4p, follow-up course to deepen fly-fishing fundamentals, including an hour of fishing, 
led by Davidson River guides in partnership with Orvis, free, Davidson River Outfitters, (888) 861-0111

ECO EXPLORERS: CANIDS, 1-3p, kids 8-13 learn about wolves, coyotes and foxes, free, Pisgah Center for 
Wildlife Education,ncwildlife.org/Pisgah/signup, (828) 877-4423

BALANCE: AN OPEN EXHIBIT, 9:30a-5p, an exploration of “Balance” as presented through artworks in 
various media, free, TC Arts, tcarts.org, (828) 884-2787

JUNIOR FOREST RANGER PROGRAM, 10a-1p, a special scavenger hunt program for fans of DuPont Forest aged 
5-10, free, DuPont State Recreational Forest, dupontstaterecreationalforest.com, (828) 877-6528 x 240

WATERFALLS ‘N’ WINE, 11a-3p, tour of the most sought-after falls in the area along with natural and cultural 
history plus wine tasting at Broad Street Wines,  $, Pisgah Field School, cfaia.org, (828) 884-3443

MOUNTAIN ROOTS DAY CAMP, 9a-4:30p, an outdoors-focused day camp for kids of various ages, $, 
mountainroots.org

SUMMER FAMILY SHOW, 3-4p, a full schedule of family friendly performances including magic, puppets 
and more, free, Transylvania County Library, library.transylvaniacounty.org, (828) 884-3151

BREVARD AAUW 50TH ANNIVERSARY BOOK SALE, 10a-7p, over 30,000 titles, including puzzles, movies, 
music and rare books for sale, free, brevard-nc.aauw.net/booksale/, (828)-885-5311

CHATTAQUA HISTORY COMES ALIVE: ALEXANDER HAMILTON/JACKIE KENNEDY, 7p, enjoy an interactive 
history story and Q&A with informative historical reenactors, free, Transylvania County Library, library.
transylvaniacounty.org, (828) 884-3151

SUMMER ART CAMP, 9a-12:30p or 1p-4p, kids ages 5-12 can explore visual arts, pottery and movement, $, 
TC Arts Council, tcarts.org, (828) 884-2787

ARTS & CULTURE CELEBRATION 2019, enjoy more than 90 arts events in and around downtown Brevard, TC 
Arts Council, tcarts.org, (828) 884-2787

(800) 648-4523  •  ExploreBrevard.com

Stop by our friendly Visitor Center, 175 E. Main St., 
Brevard, where we have exclusive Brevard branded 
merchandise for purchase.

BROUGHT TO YOU BY:

JUNE 5, 26

JUNE 2, 16

JUNE 3, 4, 5, 6, 7, 10, 11, 12, 13, 14, 17, 18, 19, 20, 21

JUNE 6, 7, 13, 14, 20, 21, 28, 29

JUNE 10-14, 17-21, 24-28

 JUNE 12, 19, 26

JUNE 15-20

JUNE 15, 22

JUNE 17-21

JUNE 21-JULY 4

June 6: An Evening of Classical Guitar, 7:30p, BC
June 7: Jazz Legend David Sanborn, 7:30p, BC
June 13,:  Jazz@Brevard 7:30p, BC
June 20:  Opera’s Greatest Hits, 7:30p, BC
June 21: Opening Night: All Tchaikovksy, 7:30p
June 22: The Temptations and the Four Tops, 7:30p
June 23: Respighi Chuch Windows, 3p
June 24: Mozart Piano Quartet No.2, 7:30p, BC
June 25: BMC Presents: Michael Feinstein, 7:30p
June 26: Brahms F Minor Piano Quintet, 7:30p, BC
June 27 & 29: Susannah, 7:30p, BC
June 28: Shostakovich Symphony No. 11, 7:30p
June 29: Elgar Cello Concerto, 7:30p

Brevard Music Center will kick off another 
historic year with a stellar line up of superb 
performances. All shows at Whittington-
Pfohl, unless otherwise noted (BC: Brevard 
College). For complete concert schedule and 
information, visit brevardmusic.org or call 
(828) 862-2105. 

SPOTLIGHT

LIVE MUSIC

JUNE 2, 8, 16, 30

For more information on all Transylvania County has to offer,  
including a listing of where to get a tasty bite or put your  

head down at night, visit ExploreBrevard.com.

185 KING STREET, BREVARD BREWING COMPANY, DUCKPOND POTTERY, ECUSTA BREWING 
COMPANY, OSKAR BLUES BREWERY & TAP ROOM, THE DFR ROOM, THE SQUARE ROOT, THE TAVERN 
AND UPCOUNTRY BREWING

MULTI-DAY EVENTS

From bluegrass jams to classical concerts, you can find an amazing diversity of live music  
every night in Transylvania County. Connect with these venues on our website at  

ExploreBrevard.com/live-music

JUNE 3, 17

JUNE 1,8,15

29
JUNE

Your sponsorship

MOUNTAIN MUSIC MONDAYS, 6 - 8p, Music jam open to all ages, Oskar Blues Brewery & Tap 
Room, oskarblues.com/about-us/oskarbluesbrevard, (828) 883-2337

BREVARD OLD TIME STREET DANCES, 6:30-9pm, join the crowd and dance in the middle of town 
to live music, Main Street, Brevard, brevardnc.org, (828) 884-3278

POTTERY OPEN STUDIO EVENINGS, 6-9p, work on hand-building and wheel-throwing at this open 
evening for potters, $, TC Arts Council, tcarts.org, (828) 884-2787

DART NIGHT AT THE TAP ROOM, 6:30-9p, open weekly competition to dart throwers of all skill 
levels, Forks of the River Taproom, headwatersoutfitters.com, (828) 877-3106

THINGS THAT GO BUMP IN THE NIGHT, 8:30-10:30p, learn about the many extraordinary creatures 
that call Pisgah Forest home on this nighttime stroll in Andy Cove, $, Pisgah Field School, cfaia.
org, (828) 884-3443

BLUE RIDGE SUNSET TOUR, 8-10p, a two-mile evening hike to spectacular 360 degree sunset 
views, $, Pisgah Field School, cfaia.org, (828) 884-3443

SOUNDS OF SILVERMONT MUSIC JAM, 7:30 – 9p, Silvermont Mansion, silvermont@
transylvaniacounty.org

SYCAMORE CYCLES MOUNTAIN BIKE RIDE, 6 - 8p, free, Sycamore Cycles, sycamorecycles.com, (828) 
877-5790

WOMEN’S MTB RIDE, 6p, all skill levels welcome, free, The Hub, thehubpisgah.com (828) 884-
8670

WATERFALLS ‘N’ WINE, 11a-3p, , tour of the most sought-after falls in the area along with natural 
and cultural history plus wine tasting at Broad Street Wines,  $, Pisgah Field School, cfaia.org, 
(828) 884-3443

BLUE RIDGE BAKERY BOYS, 10a - 12p, Blue Ridge Bakery, blueridgebakery.com (828) 883-8444

CRUISE THEN BOOZE PADDLE, 5:30-8:30p, 2-hour dusk paddle followed by Oskar Blues Brewery 
Tour, $, 21+, headwatersoutfitters.com, (828) 877-3106

CREEKSIDE MOVIES ON THE LAWN, 7-10p, family-oriented films shown weekly, bring coolers and 
chairs, free, Creekside Market, creeksidemarkets.bravesites.com, (828) 885-2810

FRIDAY NIGHT JAMBOREE AT LAKE TOXAWAY COMMUNITY CENTER, 6-9p, dinner begins at 6 and 
music jam begins at 7, mountain music, bluegrass and clogging, free, toxawaycc.com, (828) 966-
4060

SILVERMONT HOUSE MUSEUM, 1-4p, visit the nine-room museum in Brevard’s historic Greek 
Revival mansion, free, Silvermont Mansion, 364 E. Main St., Brevard, transylvaniaheritage.org, 
(828) 884-2347

KILLER BEES HONEY BEE FARM AND TASTING TOUR, 9:30a-1:30p, get an inside look at honey 
production and enjoy a tasting, $, Killer Bees Apiary, killerbeershoney.com

BALSAM GROVE COMMUNITY CENTER MUSIC JAM, 6 - 9p, Local musicians gather together to jam, 
donations requested for dinner, Balsam Grove, (828) 883-8011

CATHY’S CREEK COMMUNITY CENTER JAM, 6 - 10p, Refreshments and good old toe tappin’ music, 
Cathy’s Creek Community Center, Off Hwy 64 West

CREEKSIDE AFTER FIVE, 6-10p, family-oriented live music event, free, Creekside Market, 
creeksidemarket.bravesites.com, (828) 885-2810

SPIN N' GRIN ROAD BIKE RIDE, call for times, no-drop road cycling ride of approximately 30 miles, 
free, sycamorecycles.com, (828) 877-5790

TRANSYLVANIA FARMER’S MARKET, 8a - 12n, transylvaniafarmersmarket.com, (828) 877-3796 

HUNGER GAMES FILMING LOCATION TOUR—“THE ARENA,” 10a-2:30p, follow the footsteps of 
your favorite characters in the informative, interactive tour, $, hungergamesfantours.com, (828) 
883-3244

FIRECRACKER 5K & FUN RUN, 8-10a, easy, family friendly loop run that kicks off the holiday, $, 
Downtown Brevard, brevardrotary.org, (508) 395-0224

4TH OF JULY, 9a-10:30p, all day event with live music, activities, food, parade and fireworks, free, 
Downtown Brevard, brevardnc.org

DUCK RACE, 6p, race rubber ducks for a good cause, $, Brevard College, tcarts.org, (828) 884-
2787

ART IN THE PARK, 10a-4p, a wide assortment of artists and craftpeople show wares in lively 
market, free, conesteeartleague.yolasite.com 

SECOND LOOK FILMS, 12:30-2:30p, screening of animated family adventure “The Incredibles 2,” 
free, library.transylvaniacounty.org, (828) 884-3151

SUNSET HIKE WITH JAYNE AND CLYDE, 6:30-10p, a casual hike to a beautiful location at Pisgah 
National Forest at twilight, $, Island Ford Adventures, islandfordadventures.com, (260) 463-1904

GUIDED WALKING TOURS, 10:30-11:30a, explore different sites from Brevard’s history with local 
experts,  Brevard’s most interesting historic sites, $, transylvaniaheritage.org, (828) 884-2347

TRAIN HISTORY DAY, 10a-5p, Come learn about the 1914 Climax logging locomotive on display at 
the Cradle of Forestry, $, cradleofforestry.com, (828) 877-3130

FLY FISHING 201, 9a-12p, follow-up course to deepen fly-fishing fundamentals, including an hour 
of fishing, led by Davidson River guides in partnership with Orvis, free, Davison River Outfitters, 
info@davidsonflyfishing.com, (888) 861-0111

BAG LUNCH ARTS, 12-1p, bring your lunch and listen to authors, artists and performers, free, 
Transylvania County Library, library.transylvaniacounty.org, (828) 884-3151

LAKE AND STREAM ECOLOGY PROGRAM, 10a-1:30p, explore aquatic environments within DuPont 
State Recreation Forest in this all-ages family program, free, dupontstaterecreationalforest.com, 
(828) 877-6527 x 240

SECOND LOOK FILMS, 6-8p, screening of the hit “Mission Impossible IV,” free, library.
transylvaniacounty.org, (828) 884-3151 

SPECIAL EVENTS

4
JULY

6
JULY

11
JULY

17
JULY

25
JULY

JULY'S WEEKLY EVENTS

Tues &
Thurs

WEDS

THURS

FRI

Fri & 
Sat

SAT

MON

12
JULY

13
JULY

14
JULY

16
JULY

TUES

Thurs 
& Fri

Sat & 
Sun

NEW!

NEW!
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NEW

NEW
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Explore Brevard Events Calendar

ExploreBrevard.com provides a free events calendar to all community marketing partners. 
It is a great resource to generate awareness for your local events with our online audience. 
Events posted on the calendar may also be included in additional marketing collateral like 
the Get Out Guide and the Adventurist e-newsletter. To enter your event on our website, visit 
explorebrevard.com/events-calendar and click the“Add your own events” button.

Business Listings

ExploreBrevard.com includes comprehensive 
business listings for accommodations as 
well as attractions, businesses and places 
to eat and drink. Each business listing page 
includes a feature photo, business description, 
location information and website link. Each 
listing is optimized with a filterable database 
which allows website visitors to find your 
business easily. Linking your website to Explore 
Brevard’s business listings is also a great way 
to improve the SEO of your site. To get started 
with your business listing contact Prentiss@
explorebrevard.com.

Media Support 

If you are hosting media, and would like assistance, the Explore Brevard team can help. 
Whether it’s providing FAM tours of the County, photography or simply spreading the word 
about the visit, our team is prepared to assist you. Contact Prentiss@explorebrevard.com for 
more information.

Photo Resources

Explore Brevard maintains an extensive database of photography for use in marketing 
Transylvania County. A selection of public use photos are available to tourism partners 
for approved purposes and can be found at explorebrevard.com/public-use-photos. For 
additional photo requests email Prentiss@explorebrevard.com.
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FREE OPPORTUNITIES

Media Support 

If you are hosting media, and would like assistance, the Explore Brevard team can help. Whether it’s 
providing FAM tours of the County, photography or simply spreading the word about the visit, our 
team is prepared to assist you. Contact Prentiss@explorebrevard.com for more information.

Photo Resources
Explore Brevard maintains an extensive database of photography for use in marketing Transylvania 
County. A selection of public use photos are available to tourism partners for approved purposes 
and can be found at explorebrevard.com/public-use-photos. For additional photo requests email 
Prentiss@explorebrevard.com. 

Refer to us as a resource
ExploreBrevard.com is an expansive resource for information about Transylvania County. 
Recreational activities, business listings, videos, events calendar, maps and blog posts provide 
travelers with a complete picture of what a visit to our area will entail. We ask that when updating 
your own website you include a link to ExploreBrevard.com as a resource for anyone seeking to 
learn more about the area. Additionally, we encourage you to follow our social media accounts on 
Facebook, Instagram, Twitter and YouTube, and share any content we post on your channels.

Explore Brevard  
Events Calendar
ExploreBrevard.com provides a free events calendar to 
all community marketing partners. It is a great resource 
to generate awareness for your local events with our 
online audience. Events posted on the calendar may 
also be included in additional marketing collateral like 
the Get Out Guide and the Adventurist e-newsletter. To 
enter your event on our website, visit explorebrevard.
com/events-calendar and click the“Add your own 
events” button.

Business Listings
ExploreBrevard.com includes comprehensive business 
listings for accommodations as well as attractions, 
businesses and places to eat and drink. Each business 
listing page includes a feature photo, business 
description, location information and website link. Each 
listing is optimized with a filterable database which 
allows website visitors to find your business easily. 
Linking your website to Explore Brevard’s business 
listings is also a great way to improve the SEO of your 
site. To get started with your business listing contact 
Prentiss@explorebrevard.com.
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Each year TCT undertakes projects above and beyond the normal annual operations of the 
organization, simply referring to these as special projects.  Many are in direct support of 
the marketing plan and are only listed as special projects since they are big ticket items not 
occurring annually and are not included in the marketing plan.  Photography/videography 
for our new campaign, branding expenditures, and movement of our billboard to a prime (and 
more expensive) location, are key examples from this year.  These will not be covered here.  
Instead, we will focus on two particular special projects of note.

Strategic Plan

Beginning in late-2018, TCT underwent the process of creating 
a new strategic plan to guide county-wide tourism from 
2020 to 2024. The plan was developed by Chris Cavanaugh/
Magellan Strategy group with help from local community 
stakeholders. Taking cues from multiple work sessions and 
critical local interviews, the new plan calls on a program that 
activates, collaborates, and advocates. The strategic aim is to 
“grow the visitor economy by promoting Transylvania County 
as a preferred overnight destination that seamlessly integrates 
outdoor recreation, scenic beauty, and small-town charm, and 
helps protect and enhance the assets that fulfi ll that promise.“ 

The ambitious plan includes seven focal points with defi ned 
strategies and actions for achieving desired results.  The TCT 
board has subsequently approved an implementation plan and 
initiated efforts to move forward with that plan.  
The strategic plan was sent to the commissioners following a community presentation.  

A copy can be found at explorebrevard.com/strategic-plan/.  

S P E C I A L P R O J E C T S

UberMedia Marketing Report

Through our work with Chris Cavanaugh, we were introduced to UberMedia, a mobile data 
analytics company.  Their capabilities in the collection, preparation, and dissemination of mobile 
consumer data focused on location and behavioral information matched our desire to learn more 
about how visitors enter key destinations in our county and how they travel once they arrive. 
In the end, we contracted with UberMedia to provide us data on origin, demographics, and 
crossover visitation for visitors to Dupont State Recreational Forest, the Pisgah Ranger District 
of Pisgah National Forest, and downtown Brevard.  Specifi c GPS and place of origin parameters 
were set up to only capture data for visitors to these areas of Transylvania County, traveling 
from outside of our metro area (which includes Greenville, Asheville, Transylvania, and other 
surrounding counties).  While the data collected represents less than 5% of total visitors to 
these locations, with 10,000+ responses, the information far surpasses the minimum needed for 
statistical relevance. Key results are covered on the next page >

2018/ 19  HIGHLIGHTS
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Area QTR BVD Visitors seen % BVD Visitors PNF Visitors seen % PNF Tourists DPT Visitors Seen % DPT Tourists
Brevard, NC - Downtown Q1 3100 100.00% 282 33.73% 145 21.32%
BVD Q2 7171 100.00% 850 33.28% 399 22.96%

Q3 8860 100.00% 1141 33.61% 578 25.50%
Q4 6060 100.00% 832 34.99% 406 21.78%

Total 25191 100.00% 3105 33.89% 1528 23.33%
Pisgah National Forest Q1 282 9.10% 836 100.00% 79 11.62%
PNF Q2 850 11.85% 2554 100.00% 291 16.74%

Q3 1141 12.88% 3395 100.00% 414 18.26%
Q4 832 13.73% 2378 100.00% 252 13.52%

3105 12.33% 9163 100.00% 1036 15.82%
Dupont State Forest Q1 145 4.68% 79 9.45% 680 100.00%
DPT Q2 399 5.56% 291 11.39% 1738 100.00%

Q3 578 6.52% 414 12.19% 2267 100.00%
Q4 406 6.70% 252 10.60% 1864 100.00%

1528 6.07% 1036 11.31% 6549 100.00%
Description of Statistics
34% of the visitors to Pisgah National Forest from outside of our local area also visited downtown Brevard
12% of the visitors to downtown Brevard from outside our local area also visited Pisgah National Forest
23% of the visitors to Dupont State Forest from outside our local area also visited downtown Brevard
6% of the visitors to downtown Brevard from outside our local area also visited Dupont State Forest
11% of the visitors to Pisgah National Forest from outside of our local area also visited Dupont State Forest
16% of the visitors to Dupont State Forest from outside our local area also visited Pisgah National Forest

UberMedia Cross Visitation Report 2018

Brevard Downtown Top 10 Count % Pisgah Nat Forest Top 10 Count % Dupont Forest Top 10 Count %
Charlotte 3091 12% Charlotte 1067 12% Charlotte 743 11%
Raleigh 2093 8% Raleigh 828 9% Tampa/ St. Pete 612 9%
Atlanta 1971 8% Atlanta 503 6% Raleigh 434 7%
Orlando/Daytona 1218 5% Tampa/ St. Pete 468 5% Atlanta 394 6%
Tampa/ St. Pete 1201 5% Orlando/Daytona 443 5% Chattanoooga 295 5%
Charleston 873 3% Greensboro 277 3% Orlando/Daytona 273 4%
Greensboro 855 3% Jacksonville, FL 272 3% Charleston 187 3%
Columbia 811 3% Columbia 265 3% Miami / Fl Laud 172 3%
Jacksonville, FL 723 3% Charleston 264 3% Jacksonville, FL 155 2%
Miami / Fl Laud 575 2% Miami / Fl Laud 249 3% Columbia 152 2%
Total Top 10 13411 54% Total Top 10 4636 51% Total Top 10 3417 53%
Total Non-Local Visitors BVD 24948 Total Non-Local Visitors PNF 9061 Total Non-Local Visitors DPT 6497
Local Visitors 28035 Local Visitors 5357 Local Visitors 3921
Total Brevard Downtown Visitors 52983 Total Pisgah Nat Forest Visitors 14418 Total Dupont Forest Visitors 10418
% Downtown Visitors Local 53% % Pisgah Nat Forest Local 37% % Dupont Forest Local 38%
% Downtown Visitors Non-Local 47% % Pisgah Nat Forest Visitors non-local 63% % Dupont Forest Visitors non-local 62%

UberMedia Origin Reports 2018

U B E R  M E D I A  S T U DY  R E S U LT S
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The strategic plan is a guide that will serve as a foundation for TCT over the next fi ve 
years.  Here are a few highlights of what’s to come in FY20:

Marketing:

 New “Heart of Adventure” ad campaign

B R A N D  I N I T I AT I V E S  OV E RV I E W

Positioning Brevard, Transylvania County and Land of Waterfalls for the future.

New Digital plan
Partnering with new 
digital placement partner 
to implement native, pay 
per click, retargeting and 
YouTube digital advertising 
strategies. 

Multifaceted video, digital and print campaign.  
Our most successful video ever with 100K 
views in fi rst month.

New Partner Opportunities
Conducted a marketing partner 
summit to introduce new marketing 
partner opportunities such as 
sponsorship of the Get Out Guide, 
E-Newsletters, Co-Op advertising and 
much more.
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Sustainability

Leave it Better Campaign
Upcoming campaign to launch this 
spring promoting Leave No Trace 
ethics with a specifi c focus on 
littering entitled “Leave It Better”.  
The campaign will utilize actual litter 
to create visuals that will be eye 
catching to visitors.  It will include 
videos and posters.

Hosting meetings with sustainability/conservation partners to discuss projects for 
multiple players to collaborate to make a big difference.

Organizational

As we continue to both incorporate a broader range of tourism-related actions and 
initiatives into our spectrum of work and  also grow our traditional marketing and 
promotional efforts in new and creative ways, we have focused on how we may best 
accomplish our objects moving forward.  With that in mind, we will be adding a new 
Marketing and Communication Specialist position to our Transylvania County Tourism 
team.  The primary responsibility for this position is to support the executive director 
and marketing partner agency in the fulfi llment of the annual marketing plan and 
projects related to the ongoing strategic plan.  

Additionally, we are requesting from Transylvania County Commissioners the expansion 
of the board by two positions (one accommodations, one interested individual), in part, 
to enable the board to accomplish what is laid out in the strategic plan.  This change 
would also allow us to involve more members of the community and to keep the board 
more fl uid.

YEARS IT TAKES FOR A WATER  
BOTTLE TO BIODEGRADE

An astonishing 90% of all water bottles are never recycled. 
And when they’re left in our forests, streams and rivers, they hang around forever.  

Is this the legacy you want to leave to your children – and the fifteen generations that follow them?

Learn how to “Leave No Trace,” and then go the extra step and “Leave It Better.”

ExploreBrevard.com/LeaveItBetter

LET’S MAKE TRASH ON PUBLIC LANDS
AS RARE AS “YOU-KNOW-WHO”

Millions of pounds of garbage are left behind in America’s forests, streams and rivers every year. 
When you’re enjoying our public lands, pack out your trash – and pick up any that you see. 

With your help, we can turn littering into a myth. 

Learn how to “Leave No Trace,” and then go the extra step and “Leave It Better.”

ExploreBrevard.com/LeaveItBetter

LITTERING IN OUR RIVERS AND
STREAMS IS NO FISH TALE

Thousands of pounds of garbage are left behind in Transylvania County’s rivers and streams every year. 
When you’re on the water, pack out your trash – and pick up any that you see. 

With your help, we can turn litter in our waters into the rarest species of all. 

Learn how to “Leave No Trace,” and then go the extra step and “Leave It Better.”

ExploreBrevard.com/LeaveItBetter
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