Marketing Report:
January 2015

January Marketing Report
The Adventurist

The 59th edition of The Adventurist went out on Tuesday, Nov 25 to 9,883 individuals,
up from 9,811 individuals in October. It had 1,629 opens and 115 total clicks to links
embedded in the newsletter. The most popular links were for the Aluminum Christmas
Tree Museum, Downtown Christmas Parade, Twilight Tours, Festival of Nine Lessons
and Christmas at Silvermont.

Social Media

We’re pleased to report that our Facebook audience has expanded to 3,255, up from
3,160. The videos on our Visit Waterfalls You Tube site have been viewed over 101,535
times through January 18th. We have had over 29,149 views on our Vimeo account.

Holiday Advertising

As the board requested, Christmas-specific advertising was developed and ran in the
Charlotte, Greenville and Asheville markets over the holidays. Key analytics indicate
that the campaign was a success. Overall, website visitation for the month was up
42.21% from the previous year. However, website traffic was up 103% from Charlotte,
up 52% from Greenville and up 16.8% from Asheville.

Travel Planner

The 2015 Travel Planner has been completed, printed and is now stocked at the Visitor
Center and other locations. It features four additional pages, a new downtown map,
new photography, a refined layout and additional information to help visitors plan their
next vacation to the Land of Waterfalls.

Accommodations Lobby Video

We posted the new Accommodations Video, entitled “My Transylvania” on Facebook
on January 8th. It received 223 likes and 178 shares. Over a 3 day period, it tripled
traffic to the visitwaterfalls.com website. From January 8th to January 19th, the new
video was viewed 2,204 times.

Public Relations

The Blue Ridge Outdoors “Best of ” issue dropped in January and featured several
destinations and businesses in Transylvania County. In fact, Blue Ridge Outdoors
called to share that Brevard and Transylvania County had more “Best ofs” than
almost any other destination.
As part of NC Travel & Tourism’s New York Media Mission, Karen and Brad are
in New York meeting with major travel, food, beer, entertainment, and adventure
writers and editors, as well as major TV producers including GMA and the
Today Show among others. An annual initiative with significant direct contacts,
Market Connections has prepared pitch and promo items to accompany direct
conversations and Transylvania video previews with the media.

New Creative

Market Connections in the process of transitioning creative to the new “My
Transylvania” campaign. So far, we have submitted insertions for the Spring/March
issues of Our State, Atlanta Magazine, Good Housekeeping and online versions of Womans
Day and Country Living.

Media Advertising

In addition to our annual media placements in print and digital, January ads include
Bike Magazine’s “Bible of Biking” issue and a special full-page placement in Blue
Ridge Outdoors January “Best of ” issue to compliment the recognition Brevard and
Transylvania assets have received.

Website Metrics

2014 was a banner your for visitation growth on visitwaterfalls.com. Total visits
improved from 125,953 in 2013 to 144,809 in 2014, up 14.97%. Unique visits
improved from 102,767 in 2013 to 119,734 in 2014, up 16.5%.

Phone App

The 380+ points of interest have been identified and entered into a series of
spreadsheets. We are currently adding descriptions for all POI’s. The expectation is
that we will turn over the databases to VisitMobile in February for the final build out
of the app.

Multi-year Marketing Plan

Research partnerships, statistical analysis and surveys are in development for
immediate implementation to facilitate completion of the multi-year marketing plan
by late March. Working with WCU’s Steve Morse, ECU’s Alex Naar, and NC Travel &
Tourism, we are honing opportunities to capture relevant and valid information that
will lay the strategic groundwork for focused marketing efforts for the next three to
five years. See marketing plan proposal attached.

Year in Review

The Market Connections team has put together a “Year in Review” document that
highlights the achievements made by the Transylvania County Tourism Development
Authority. It is included with this Marketing Report.

Web Analytics

Full Page Our State Ad

