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July Marketing Report
The Adventurist

The 53rd edition of The Adventurist went out on July 1, 2014 to 9,368 individuals, up
from 9,164 individuals in June. It had 1,751 opens and 396 clicks to links embedded in the
newsletter. The most popular links were: Burning Can Beer Fest, July 4th Celebration,
Advanced Wild program at Pisgah Center for Wildlife Education and Winged Creatures
of the Night at the Cradle of Forestry. Our August edition will be coming out
Tuesday, August 5th.

Social Media

We’re pleased to report that our Facebook audience has expanded to 2900 from 2836
and our Twitter account has 2317 followers. The videos on our Visit Waterfalls You Tube
site have been viewed over 88,402, up from 84,127 in June. Our Play On video and TV
spot, hosted on Vimeo, has been viewed16,900 times, up from 15,200 times at the
end of May.

Media

New and upcoming media placements include a NC Tourism Co-op with Garden & Gun,
Blue Ridge Outdoors, Southern Living, Mountain Flyer, Our State, Atlanta Magazine, and
The Laurel. Our on-line presence is anchored by our VisitNC.com program as well
as wncoutdoors.info, hikewnc.info, and mtbikewnc.com. We will begin running the
“Get Here” television spot in Charlotte, Raleigh, Charleston and Atlanta again in
August and September.

Cycle Transylvania

The Transylvania Times launched Cycle Transylvania earlier this month. The 10,000
copies of Bike Transylvania are being distributed to visitor centers, hotels, restaurants
and recreation businesses throughout the region.

Public Relations

The Asheville Citizen-Times ran a front page feature on Wednesday, July 16, 2014 about
Brevard and Transylvania County’s burgeoning reputation as a cycling destination. Entitled,
“Brevard: biking mecca of the South?’ the story was also posted online along with a
four-minute video.

Website Metrics

We’ve seen a dramatic improvement in website traffic to visitwaterfalls.com in recent
months. Year over year (July 21, 2013 – July 20, 2014), visitation is up 11.65%. Month
over month (June 2014 vs June 2013) visitation is up 22.1% and pageviews are up 9.33%.
One of the drivers of this increase is facebook, with referrals from this source up 144%.
Referrals from visitnc.com are still down, but improving. Organic searches from Google
are up 59.6%, representing the greatest driver of our increased visitation.

Web Analytics

