Marketing Report
March 24, 2016
THE ADVENTURIST
The 74th edition of The Adventurist went out March 2nd. The current mailing list is 10,932 and the
open rate for the latest edition was 18%, which translates to 1,955 opens. The most popular March
edition links were for the Oskar Blues 4 Miler, Pisgah Center for Wildlife Education’s Nature Nuts
program, the Golden Gorges event, and Sounds of Silvermont.
SOCIAL MEDIA
We’re pleased to report that our Facebook audience has expanded to 4,436 from 4,242 the previous
month, an increase of 4. 6%. We are currently boosting a number of posts to build the fan audience.
The recent historic photo post has 771 “Likes”. The videos on our Visit Waterfalls You Tube site have
been viewed a total of 133,131, up from 131,152 times the previous month, an increase of 1.5%. We
have had 48,507 views on our Vimeo account versus 46,971 during the previous reporting period, up
3.27%. Our new Instagram app now has 423 followers, up from 387 followers the previous month, an
increase of 9.3%. If you are on Instagram and are not following us, please look us up – search “Visit
Waterfalls.”
RANGER STATION KIOSK
Attached is the proposed layout of the new Pisgah Forest Ranger Station kiosk, based on input from
the NFS staff.
PUBLIC RELATIONS
Based on information shared by Aaron Baker, Market Connections reached out to Bicycling Magazine
regarding their visit this week and their new bike testing in DuPont and Pisgah. As a result, TCTDA
was able to host a “welcome dinner” for the team from Bicycling on April 23rd that included local
cycling advocates, including Wes Dickson, Sam Salman, and Todd Branham, plus members of the
TDA including chair Lori Roberts, Randy Burgess and executive director Clark Lovelace.
Additionally, TCTDA was able to provide extended accommodations for key members of the
Bicycling team who will be staying for the weekend, with thanks to the Sunset Motel and Red House
Inn for providing reduced rates.
WNC Magazine will be featuring Transylvania County in several stories centered around hiking in
WNC in the May issue. They will run a feature story on Keystone Camp’s 100th Anniversary in their
June issue.
Travel & Leisure writer Lauren Matison Crossley is confirmed for a FAM visit from April 7-10.
Market Connections met freelance journalist Jeanine Barone on the New York media mission. She’s
a heavyweight – having written for National Geographic Traveler, Conde Nast Traveler, etc. Jeanine
reached out to Market Connections last week and wants to explore some story options. We’ll keep
you posted.
The French Broad River Paddle Trail was featured as one of Outside Magazine’s “28 Best Trips of 2016.”
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Brian Hancill, hosted by the TCTDA and VisitNC late last year, just published his story about
Transylvania County in the U.K.’s Mirror, the leading newspaper in the country.
Singletracks.com has name Brevard “the cycling capital of North Carolina” in a recent online story.
And the Atlanta Journal Constitution, ran a story online about downtown Brevard.
MARKETING COMMITTEE MEETING
The committee met on March 17th. Approval was given to spend previously appropriated and redirected contingency funds from the approved 2015/16 marketing plan on the following:
2016/17 Advertising Campaign Photography $9,000
Creative hours for execution of print and digital advertising $6,000
VisitWaterfalls.com Camper/Parent Page $3,000
Canadian Radio Promotion $1,500
WNC Full Page Print Ad $1,850
Transylvania Times Full Page Ad in Summertime Magazine $850
This will still leave a minimum of $3,000 contingency and underspent line-items from the approved
marketing plan, plus the remaining $10,000 in special project contingency.
ADVERTISING
Upcoming ads that will be appearing in the second quarter of 2016 include Our State, the Laurel
of Asheville, Blue Ridge Outdoors, Bike Magazine, AAA Go Magazine, Garden & Gun, Woman’s
Day, Good Housekeeping, Country Living and Outside Magazine as well as our annually committed
publications and digital outlets. In late April and early May, TDA’s “Play on “ TV commercials will
begin running in Charlotte, Raleigh, Atlanta and Greenville.
WEBSITE METRICS
As previously reported, January visitation to the website was down 12.92% over the previous year.
We were initially concerned that this could be a new trend. However, website visits bounced back
in February, up 39.4% over the previous year. We attribute some of this increase to the Outdoor
Adventure Campaign (see below) which began in mid-February. March visits appear to be on a
similar upward trajectory, with visits up 29% through March 20th.
OUTDOOR ADVENTURE MINI CAMPAIGN
The outdoor adventure campaign approved by the board last month began running on February 15.
Some of the media obligations ended on March 15th, others will continue until April 15.
As of March 21st, website visitation from Canada is up 1,300% with almost 1,000 new site visits from
Canada. Orders from Canada for the Travel Planner are up 169% from the previous year.
Visitation from key Midwest states is up as well: 38% from Ohio, 62% from Indiana, 113% from Missouri,
17% from Illinois and 92% from Minnesota.
365 Conference
Clark, Karen and Brad attended the VisitNC Tourism Conference in Cherokee from March 13-15. Market
Connections participated in a media roundtable pitch and garnered interest from several journalists
on a variety of story ideas, including the French Broad River Paddle Trail, Brevard Music Center’s 80th
Anniversary, Keystone Camp’s 100th Anniversary and others.
In addition, Clark, Karen and Brad engaged in networking with tourism industry leaders, attended
workshops, received marketing and legislative updates about what’s going on at the state level, and
met with LGA, the state’s advertising agency, to review marketing and advertising opportunities for
the next fiscal year.
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